O®ILIMHI YMOBHU MPOBEJEHHS PEKJIAMHO-MAPKETUHIOBOI AKIIIT
«'OJUHHUK 3A MIBHIHW» (nagaJji 3a TekcTOM — YMOBH AKI1ii)

YMmoBu AKIliT BU3HAYAIOTH MICIIE, TPUBAIICTh, YMOBH Ta MOPSAOK Yy4YacTi Ta OTPUMAaHHs 3HIKKA 50% B peKiIaMHO-
mapketurroBiil akuii «"OJJVUHHUK 3A TTIBIIHW» (Hagamni 3a TeKCTOM — AKITis).
1. OpranizaTop Akuii
1.1. Opranizaropom Akuii Buctynae kommanis JJEKA (Hamani 3a TekctoM — «Opranizatopy).
2. Micue npoBeeHHs i TpUBaJicTh AKIIl
2.1. Axuis npoBomuthes 1o Beiii Toprosiii mepesxi marasuniB JJEKA Tta Ha BeG-caitri: www.deka.ua (Hamami 3a TeKCTOM —
Mepexa JIEKA). Ilposenenns Akmii po3nounHaerses 01 wepsas 2022 poxy o 10 roa. 00 xB. i 3akingyerscs 31 cepnas 2022 poky
0 22 rox. 00 xB. (Hanmami 3a TekcToM — [lepio npoBeaeHHs AKIIiT). AKIlis IPOXOUTH IPOTATOM BChOT'O CTPOKY Jii AKIIii.
3. IMponykuis (ToBapu), NpuIGaHHs SIKOI 1a€ MPAaBO HA y4acTh B AKIIl

3.1. B Akuii Moxe B3sITH y4acTh Oy/ib-sika 0co0a, sika BiMOBiae BUMOram cT. 4 YMoB AKIii Ta nmpuadana Oy1b-sKuil ToBap B
Mepexi IEKA B nepion npoeenenns Axuii (Hagani — ToBap)
3.2. 3HIKKU HE MOMMPIOOThCS Ha roguHauku Oris, Tissot, Swarovski ta cmapr-romuanauku (Fossil Michael Kors, Suunto,

Garmin), HOXI, IpUKpacu W akcecyapu Swarovski — Il TOJMHHUKH, CMapT-TOAWHHUKY, NPUKPACcH W akcecyapu He MOXYTb OyTH
npuadaHi 3 oIIaToro yacTuHU miHu a0 50% Oonycamu. ['ogmaHukK OpermaiB Breitling, Certina, EDOX, Longines, Rado, Zenith,
Tag Heuer, Hamilton moxHa cmatutn 6onycamu utre 10 30% ixHbOT BapTOCTI.
4. BuMOrH 10 y9aCHHKIB AKIii
4.1. Yyacaukamu AKIlii MOXXYTh OyTH JIMIIE TOBHICTIO Ti€3aTHI TPOMAIsSHU, SKAM Ha TIOYAaTOK MIPOBEACHHS AKIii BUTIOBHHIIOCH
18 poxkiB, sIKi 3MiHCHIUIN KYIIiBJIIO TOBApiB, PO sIKi HaeTscs B 1. 3.1. YMOB AKIii.
5. Tlopsigok yuacti B AKIii

5.1. IMpotsirom Iepioay nposenennst Akuii 0co0i, sika Ma€ HaMip B3SITH yyacTh B AKLi1, HeoOxinHO npunodatu ToBap B Mepexi
JEKA.
5.2. KinbkicTb TOBapiB, SIKy MOXKEe PUAOATH OMH Y4acHUK AKIT 32 pi3HUMHU YeKaMH, He 0OMeKeHa.

6. CyTb i nopsiaok po6oTu YMoB AKuii
6.1. CyTb akuii nosisrae B ToMy, 1o KokeH rnokyneus B nepion ¢ 01.06.22 no 31.08.22 moxe oTpuMaTH IEeBHY cCyMy OOHYCIB
JUISL TIOKYTIIKH TOBapy 31 3HMKKo10 10 50%.
6.2. JIyist 1boro NnpH 3A1MCHEHH] NepIIoi Ta HACTYIHUX MOKYIIOK KJIEHTOBI Ha OOHYCHUH paxyHOK y TUCKOHTHIH cuctemi JJEKA

HapaxoBYIOThCS akliiHi Oonycu B po3mipi 20% Big cyMu 1ux nokynok. L{i GOHycH Kii€eHT MOKe BUTPATHTH NpHU 3/1iHCHEHHI
HacTynHOT mokynku. Cyma OOHYCIB 1 3HMKKH, SIKi CIIUCYIOTHCS TIPH TaKiil HACTYMHIl KymiBili, He TOBHHHA niepeBuIryBaT 50% Bixn
nepBicHOI (6e3 3HMKOK) BapTOCTI TOBapy.
6.3. OnuH GOHYC NOPIBHIOE OJIHIH TPHBHI.
6.4. IIpuknax HapaxyBaHHS Ta BUKOPUCTaHHS OOHYCIB AKIIii.

TlNoguanuK KomTye 5300 TpH.

B YuacHuka € auckonTHa 3HIKKa 20% Ta 3apobineHi paninie 6orycu (1600 60HYCIB).

BapricTs roguHHHKA TMiCIs 3HWKKA — 4240 TpH.

Ipu kymiBimi ormagyeThest He MeHIIe Hixk 2650 rpa rpomriMa (50% Bix MOBHOI BapTOCTi TOAWHHHKA), a 3 O0HYCHOTO

paxyHKy cniacyeThest He Oinpme 1590 6oHyciB, Xoua Ha 60HYCHOMY paxyHKY B YdacHuKa € 1600 0oHyCiB.

Pemry 10 GoHyciB YuacHHK MOke BUKOPHCTOBYBATH IIPH HACTYIHIH KyTIiBIIL.

3a 1110 MOKYTIKY KJIEHTY e OyayTh HapaxoBaHi 848 0onycis (20% Bia crutaueHoi CyMu).
6.5. VYuacHuk Akuii Mo>xe BUKopucTatu OoHycH 1o 3asepuienHst Akuii (31 cepnus 2022 poky). bonycu, siki Ha et MOMEHT
3aJIMIIMIACH Ha 0COOUCTOMY paxyHKy Y4YacHHKA, 3HHKAIOTB 1 B II0JaJIbIIIOMY HE BPaXOBYIOTBCSL.

7. IHi moJio:KeHHSI

7.1. YuacHUKH AKLIT HOTOJUKYIOTBCS Ta TapaHTYIOTh, O Oy 1b-s1Ki 30MTKKM 200 BUTpaTH, IOHECEHI HUMU Y 3B'SI3KY 13 y4acTIo B
Axuii abo npu oTpuMaHHI OOHYCIB, B Oy/Ib-IKOMY BHUIIQJIKy HE BiAIIKOJOBYIOThCs OpraHizaropoM AKii.
7.2. Bepyun yuacts y Akuii, Yuacauk Akuii Hagae cBoro 3rogy OpraHizaTtopy Ta 3ajJy4eHHM HUM TPETiM 0co0aM Ha 0OpoOKy

CBOiX NEPCOHAIBHUX JAaHMX, a came: IXHIi 30ip, cucTeMaTH3alilo, HaKONMMYEeHHs, 30epiraHHs, YTOUHEHHs! (OHOBJICHHS, 3MiHY),
BUKOPHUCTAHHS, MIOIIUPEHHS, OJOKYBaHHS, a00 3HUILECHHS 0¢3 OYb-IKOTO MONEPEIHBOTO Y3rOPKECHHS 3 YYaCHUKOM AKIIi1, BUIUIAT
Ta IHITNX KOMITeHcaniid YJacHUKY AKIIii 6e3 Oyab-SKux 0OMeXeHb 3a TEPUTOPIEI0, YACOM Ta CIIOCOOOM BUKOPHCTAHHS.

7.3. Skmo mpoBeAcHHIO 1€l AKII mepemkomkae Oynb-sika oOcTaBuHA, ab0 3 OOIPYHTOBAHHMX INiZICTAB BOHA HE MOXKE
npoBoauTHcs, OpranizaTop 30epirae 3a cod60ro nMpaBo Ha CBilf BIACHUNA PO3CY/l 3MIHATH IPUIIHMHUATH a00 CKacyBaTH AKITIIO.

74, Y pa3i BUHUKHEHHS OY/Ib-SIKUX CITIPHHUX IMMTaHb OCTATOYHE pillleHHs mpuiiMaeThest Opranizaropom. Pimennst Opranizaropa
I0JT0 BCiX MUTaHb, MOB'I3aHUX 13 IPOBEACHHAM AKIIil, € OCTATOYHHM.

7.5. i YmoBu Axmii MoXxyTh OyTH 3MmiHeHi/monoBHeHI OpraHizaTopoM mpoTsiroM Bcboro Ilepiomy mpoBeneHHS AKIIii, TIpH
bOMY iH(GOPMYBaHHS BiJTHOCHO 3MiH i JIOTIOBHEHB Oy ie 3/IHCHEHO MIIIXOM PO3MillleHHsT Ha BeG-caiiTi www.deka.ua

7.6. 3HUKKY 32 TUCKOHTHUMH KapTaMH HE CYMYIOTLCS Ta HE JIOJAIOTHCS JI0 1HIINX 3HHXKOK.
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